
Getting recognition for your program can help 
promote your work, registration, and the need for 
more diversity and inclusion in computer science 
and technical careers. To share the great work 
you’re doing, we recommend taking advantage of 
free and simple local promotional outlets – such as 
newsletters, websites, bulletin boards, and events – in 
addition to submitting a press release to a newswire 
service. The following list will give you some tips on 
how to spread the word about your program to your 
community and the media.
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NEWSLETTERS
Does your school, school district, college, or community distribute a publication 
highlighting news and achievements? Use this channel to explain what you’re doing 
with your program and the impact it will have. 

SOCIAL MEDIA
Social media is a powerful tool requiring minimal effort. Here are some ideas for sharing 
information about your program online.

• Are you tweeting? Consider creating a Twitter account to publicize your  
 program, share photos, and connect with NCWIT. 

• Twitter is also a great place to “tag” people or programs whose attention you  
 want. Search for hashtags like #changetheratio, #girlsintech, #womenintech,  
 or the names of local journalists in education or technology, and tweet them a  
 link about your program.

• Create a Facebook page specific to your program, and encourage people to  
 “Like” it. Create a Tumblr blog for your program where you can post photos and  
 updates, and link to it from Facebook or Twitter.

• Post promotional materials and photos from your program to Instagram. Be  
 sure that everyone pictured has agreed to being included in publicity materials. 

• Publicize your program via TikTok with short videos to spark interest in  
 your program.
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EVENTS
Inviting members of your local press to observe your program is a great way to  
get attention for it. To make your event more newsworthy, you might also invite  
high-profile guests, such as local political figures, local sponsors, or other members 
of the community. Again, make sure that any participants or implementation team 
members that photos are taken of, or who are interviewed, have given photo  
release permission.

 
LETTER TO THE EDITOR
A letter to the editor of your local newspaper, magazine, or even a national news 
website, can be a great way to get some publicity. This can work especially well in 
smaller markets and if your letter is sharing something positive about your community. 
Letters should be short and connect your program to the larger issue at hand  
(e.g., the lack of diversity in computing, how your program is remedying that, the 
growth of computing jobs and the deficit of students being trained to fill them, etc.). 

PITCHES
We recommend preparing a short pitch – an “elevator speech” – about your  
program that you can send directly to journalists. Your pitch should include the  
names/organizations of those leading your program, the number of participants, 
the goal of your program (outcomes you hope to achieve), and why your program 
is important. Your goal is to make it as easy for them as possible to craft a story; 
journalists like statistics, short descriptions, easy-to-access photos, and links.

 
PRESS RELEASE TEMPLATE
Sending out press releases to local media outlets lets them know about your program. 
Print and online outlets may publish a short blurb using only what you send them, or 
they may follow up with you to do a larger story. Talk with your partners about publicity, 
too. Organizations generally have media professionals on staff and relationships with 
local news outlets that could help you.

 
FREE AND LOW-COST WIRE SERVICES
Newswire services send out your press release to journalists and the general public on 
a worldwide scale. Several companies offer newswire services for free or at minimal 
cost, including:

• PR Log: http://www.prlog.org/pub/

• The Open Press: http://www.theopenpress.com/

• Briefing Wire: http://www.briefingwire.com/
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